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VIA HAND DELIVERY

William Caton
Office of the Secretary
Federal Communications Commission
1919 M Street, N.W.
Room 222
Washington, D.C. 20554

RE: Tariff Filing Requirements for Nondominant Common
Carriers, CC Docket No. 93-36

Dear Mr. Caton:

Yesterday, January 31, 1996, we filed on behalf of SBC
Communications Inc. a reply memorandum in support of its Petition
for Reconsideration. Included as an attachment to the memorandum
was Professor Robert G. Harris's affidavit, which attached 13
maps. Although the original that we filed yesterday included
colored versions of these maps, all of the copies were in black­
and-white. To make their reading easier, we are sending to you
11 sets of the maps in color which may be substituted for the
photocopied versions submitted yesterday.

We will also send colored copies of the maps to counsel
listed on the certificate of service. Thank you very much for
your assistance in this matter.

Sincerely,

Mark L. Evans

Enclosures

cc: Counsel Listed on
Certificate of Service
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Southwestern Bell Territory
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Arkansas
(Switched and Special Access Revenue)
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Kansas
(Switched and Special Access Revenue)

MARKETING DEPARTMENT
GENERAL MANAGER-MARKETING SUPPORT

rJI'··,'
4~~.':.•.
"..~''.t,;:>:

•
4

• Top 30% of Revenue
• Next 30% of Revenueo Next 25% of Revenue
Eill Bottom 15% of Revenue
o Non SWBT Territory

/I.

~
"'tl

w



MAP 4

Missouri
(Switched and Special Access Revenue)
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Oklahoma
(Switched and Special Access Revenue)
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MAP 6

Texas
(Switched and Special Access Revenue)
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Houston Major Market Area
Fiber Routes & Suildin s at Ris
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Kansas City Major Market Area
~~Fiber Routes & Buildin s at Ris
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MAP 10

St. Louis Major Market Area
Fiber Routes & Suildin s at Ris
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San Antonio Major Market Area
Fiber Routes & Buildings at Risk' "
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Tulsa Major Market Area
Fiber Routes & Buildinas at Risk
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